
 

 

The use of structural equation modeling in measuring the 

relationship between banking service quality and customer 

satisfaction

 

Abstract: The aim of the study is to determine the relationship between 

the quality of banking service and customer satisfaction, we used the 

SPSS program and the AMOS program, it was found that there is a 

statistically significant relationship between service quality and 

customer satisfaction, There is no statistically significant relationship 

between the three dimensions reliability, response, tangibility and 

customer satisfaction, and there is a statistically significant relationship 

between the two dimensions sympathy, safety and customer 

satisfaction. 
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