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Abstract:  This study aims to analyze the impact of the 

empowerment strategy on managing social capital in Saidal Group - 

Annaba branch, and to achieve this 50 samples were distributed. It 

seems that there is interest from employers and managers in the 

empowerment strategy. However, it became necessary to adopt a 

collective management strategy for the dimensions of The process of 

empowerment, which may contribute to the advancement of its social 

capital. 
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